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Overnight Trips - Timeseries m

2019 2020 2021 2022 2023 2024 2025

Total International Outbound Trips 34.7 million 9.7 million  11.8 million 28.9 million 34.4 million 36.8 million 39.0 million

International Outbound Trips by Air 22.7 million 5.7 million 7.2 million  17.9 million 22.5 million 24.0 million 25.4 million

Sources: Global Data, NSO
Figures subject to periodical revisions




I Inbound Tourists

Inbound Tourists - January to December
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I Tourist Guest Nights

Guest Nights - January to December
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I Tourist Expenditure

Expenditure in € 000s - January to December
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I Seasonality
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I Purpose of Visit
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I Age of Inbound Tourists
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I English Language Learning
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Source: NSO Note: Since 2021, following disruptions due to COVID-19, foreign students who attended English Language schools could choose
both physical courses in Malta, as well as online courses. Figures for 2025 not yet published. _
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Databank available on www.mta.com.mt
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